
Copyright © 2024 by the Management Information Systems Research Center (MISRC)  
for the Regents of the University of Minnesota. ii 

MIS Quarterly Vol. 48 No. 3 / September 2024 
             

TABLE OF CONTENTS      

 

EDITOR’S COMMENTS: Maximizing the Chances of Securing a Revision by Focusing on the Essentials  .................................................. iii 

RESEARCH ARTICLES 
 
Disinformation Spillover: Uncovering the Ripple Effect of Bot-Assisted Fake Social Engagement on Public Attention  
Sanghak Lee, Donghyuk Shin, K. Hazel Kwon, Sang Pil Han, and Seok Kee Lee .................................................................................. 847 
 
Does Sharing Make My Data More Insecure? An Empirical Study on Health Information Exchange and Data Breaches  
Leting Zhang, Sunil Wattal, and Min-Seok Pang ..................................................................................................................................... 873 
 
Timely, Granular, and Actionable: Designing a Social Listening Platform for Public Health 3.0 
Brent Kitchens, Jennifer L. Claggett, and Ahmed Abbasi ........................................................................................................................ 899 
 
TM-OKC: An Unsupervised Topic Model for Text in Online Knowledge Communities  
Dongcheng Zhang, Kunpeng Zhang, Yi Yang, and David A. Schweidel .................................................................................................. 931 
 
Behaviorally Measuring Usability by Analyzing Users’ Mouse Movement Efficiency  
David W. Wilson, Joseph S. Valacich, and Jeffrey L. Jenkins ................................................................................................................. 979 
 
Conceptualization and Measurement of Voice Interaction Usability: The Development of Cooperative Principle Theory for Smart 
Product Use  
Qian Chen, Yeming Gong, Mark Keil, Shan Liu, and Yaobin Lu ............................................................................................................ 1009 
 
The Returns of Early Adoption of Information Technologies: Order of Adoption or Level of Adoption Advantages?  
Jaime Gómez and Sergio Palomas ....................................................................................................................................................... 1047 
 
Techno-Service-Profit Chain: The Impacts of IoT-Enabled Algorithmic Customer Service Systems from an Interdisciplinary 
Perspective  
Liwei Chen, J. J. Po-An Hsieh, and Kimmy Wa Chan ........................................................................................................................... 1077 
 
When Should a Sharing Platform Adopt the Bilateral Review System? 
Xuanqi Chen, Gang Li, Shengli Li, and Quan Zheng ............................................................................................................................. 1121 
 
Connecting Customers and Merchants Offline: Experimental Evidence from the Commercialization of Last-mile Stations at 
Alibaba 
Brian Rongqing Han, Tianshu Sun, Leon Yang Chu, and Lixia Wu ....................................................................................................... 1157 
 
Infectious Confidence: Unraveling the Effects of Confidence Contagion on Overfunding in Equity Crowdfunding 
Yijing Li, Fei Liu, Eric T. K. Lim, Chee-Wee Tan, and Yong Liu ............................................................................................................. 1193 

RESEARCH NOTES 
 

Equal Opportunity for All? The Long Tail of Crowdfunding: Evidence from Kickstarter 
Hilah Geva, Ohad Barzilay, Anat Goldstein, and Gal Oestreicher-Singer .............................................................................................. 1223 

 
Dynamics of Competition on Openness Strategies and Software Maintenance 
Rakesh R. Mallipeddi, Emre M. Demirezen, Subodha Kumar, and Ram D. Gopal ................................................................................ 1239 
 
Performance Implications of Digital Disruption in Strategic Competition 
Fabian J. Sting, Murat Tarakci, and Jan Recker .................................................................................................................................... 1263 
 
The Effect of Bots on Human Interaction in Online Communities 
Hani Safadi, John P. Lalor, and Nicholas Berente ................................................................................................................................. 1279 
 

Volume 48, Issue 3 | September 2024  


