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Appendix A

Low-Comprehensiveness and High-Comprehensiveness RAs I

B B 550 (M Garshopping At ) BTN y BN B35
user4711
Please fully complete all the sections below. Once you are done entering all your preferences, dick on the
"Recommendations” button on the bottom right of the screen.
( Body Type and Price
—_— S
Body Type: Price Range:
Transmission & Fuel
e —_
Transmission Type: Fuel Type:
( safety )]
Bind Spot Detecton: Backup camera:
(__ Comfort & Entertainment
cD payer: Power windows:

Figure A1. Screen Shot of the Low-Comprehensiveness RA in the Preferences’ Gathering Stage
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user4711

Please fully complete all the sections below. Once you are done entering all your preferences, click on the
“"Recommendations” button on the bottom right of the screen.

Body Type and Price )

Body Type: [5UV [~] Price Range: [$15,000 to $23,000 [=]

Safety |
slind Spot Detection: [Yes =] Backup camera:
Cruise control: [Yes =1 Collision Warning:

(( comfort & Entertainment )
Buctooth: [NoPreference  [T] MPSplayer connection port: [NoPreference  [¥]

Leather seats:

3
n
&

Power door dosing: [Yes

Sowoof=[ves  [amal PowerMorsz [No [o¥al
Power front Seats: [Yes [~ ] Air Conditioning: [Mo Preference

Fuel
Fuel Type: [Gasoline [ =] Fuel Economy: [35 miles per gallon and lesq
City Fuel Economy: [ 35 gallons per mile and lesd = | Highway Fuel Economy: [ 35 gallons per mile and lesq
Fuel Tank Capacity: [Mere than 20 gallons [*~] Horsepower Range: |275-350 HP Range [=]
Driving & Performance |
Transmission Type: [Any Transmission Type [ ¥ | Towing: [Light towing (1,500 pound{ ¥ |
Appearance & Capadity 1
Numuber of seats: [2sests 000 [ ] Basic cargo capadity: [MoPreference [ =]
e =] o e (N rac—
olore: | Available nterior: Mo Preference [=]

Warranty )]
Years of Warranty: |More than 3 years

Figure A2. Screen Shot of the High-Comprehensiveness RA in the Preferences’ Gathering Stage
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user4711

Here are 3 recommendations that best match your preferences.
Please select the car you prefer and click en the "Done” button on the bottom of the page to see the selected car's
specifications.

—~ —~ ~ = =
1 @ 2 @ 3 (=) 4 @ 5 )
2014 Toyota 4Runner a(i)gi;ltla-lr—l{:jye?tiiybrid 2014 Toyota Venza 2014 Toyota Sequoia |2014 Toyota Land
[4WD 4dr V6 Limited 4WD 4dr Limited [4dr Wgn 14 PWD LE 4WD 5.7L SRS Cruiser 4dr 4WD
Photo _— -
—
Body Type Midsize traditional SUV [Midsize crossover Midsize crossover Large traditional SUV _|Large traditional SUV
Base MSRP $43,400.00 $47,300.00 $27,950.00 $47,320.00 $79,605.00
T issi 5-speed A i Conti Variable |6-speed A i 6-speed A i 6-speed Automatic
Type plus manual op [Tr i plus manual op plus manual op plus manual op
Fuel Type Gasoline Hybrid (not a plug-in) |Gasoline Gasoline Gasoline
[Blind Spot Not Available Standard Not Available Not Available Not Available
Detection
Backup Camera_[Standard Standard Optional Standard Standard
Power Windows |Standard Standard Standard Standard Standard
CD Player Standard Standard Standard Standard Standard

Figure A3. Screen Shot of the Low-Comprehensiveness RA in the Recommendations Stage
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‘We have identified

examine all recommendations careful

that bast hy
lly before selacting one of tham.

user7es3

(5 in this page and 3 in next one). Please

vy R EEx 5 ( Garshopping et BNy By X

We have identified 8

examine all racommendations carefully before selecting one of them.
Please select the car you prefer and click on the "Done" button on the bottom of the page to see the selected car's

specifications.

(3 in this page and 5 in previous one). Please

Interior

@ 2 O z O a O s O * indicates that a product exceeds your maximum price, but may be a good match otherwise,
-
2014 Toyota Yars 2014 Toyota Camry N |2014 Toyota y.
2004 Tovata Corola | cur 1 sar Lkack (20145 4dr Sdn 14 (2004 TOYCH2 PSS € o nnar aw adir (3 O 7 (J 8 O
oo e Auto L Auto L d e [v6 Limited
i [2014 Toyota Venza ddr Wgn 14 (2014 Toyot Sequoia 4WD 571 [2014 Toyota Land Cruiser ddr
- ko Vs m‘
Photo - < w = " W PO LE |sks lswp
Body Type lCompactssdan | Small 5-deor Midsize sedan Small 5-doar [Mickize rachional Photo ‘ #
Base MSRP 516,800.00 $15,455.00 522.425.00 $15,080.00 543,400.00
132 hp @ 6000 RPM_| 106 hp @ 600D RPM_[178 hp @ 6000 RPM_[99 hp. 270 hp @ 5600 RPM
Transmission [t |4mpecd Automat grlsp.,_ed Rufomafc c.,(.ﬁ;:nu,;y — ;‘sﬁd Rufomafc Body Type Midsize crossover Large tradifional SUV Large traditional SUV
[Type peed Automatic |phus manusl op __|Variable Transmissi _|pius manval op ‘Base MSRP 27,950.00° a7.120.00° 75,605.00°
[Towing Capacity |(Not Listed) (Not Listed) (Not Listed) (Not Listed) 4,700 Ibs
Hybrid (ot Horsepower 181 hp @ 5800 RPM [381 hp @ 5600 RPM [381 hp @ 5600 RPM
Fuel Type |Gasoline Gasoline [Gasoline plug-in) |Gasoline - [6-speed Automatic plus manual [6-speed Automaic plus manual [6-speed Automabe plus manual
[City Fuel Economy |28 mpg 30 mpg [25 mpg [53 mpg 17 mpg Transmission Type lop lop lop
2""‘"“" Fuel o pg 36 mpg 135 mpg 46 mpg 121 mpg Towing Capacity 1,000 Ibs [7.100 Ibs 2,500 Ibs
(Combined Fuel |5, .\ ypg 3243 MPG [28.69 MPG 49.6 MPG 18.59 MPG Fuel Typa fina fine fne
Economy City Fuel Economy [20 mpg 13 mpg 13 mpg
:_‘:p:z" 13.2 gallons 111 gallons 17 gallons 9.5 gallons |23 gallons Highway Fuel Economy [26 mpg 17 mpg 18 mpg
g::tﬁ‘l'“ Cruise |yct Avaiisble Not Avaiizble Not Available Not Available Not Availsble himeaniniosiobidornnn A 22 EEIfd 1386 Ve
[Collision Warning |Not Avaizble ot Availzble Mot Avaizble Not Avaizble ot Availzble :‘:: Tank Caparity 3 7.7 ga\b;:E 264 galbl::b 246 ga‘bl::b
i ive Cruise Cont ot Avail Net Avail Not Avail
Blind Spot Mot Available Mot Available Mot Available Not Available Mot Available _M_“ = = = =
M:m = = — o — Collision Warning Mot Available Not Availsble Not Available
Backup Camera _|Not Avai Not Avai [Stan Not Ava [Stan = = = = =
[Sunroaf Mot Avaiable Not Available Mot Avaiable Not Available [Standard Blind Spot Detection ot Available ot Available ot Available
Power Windows__|Standard Wot Listed |Standard Standard |St=ndard Backup Camera |Optional |Standard |Standard
m’ Deor [Standard Standard |Standard Standard |5hndard Sunroof |Optional [Standard [Standard
indows |Standard |Standard |Standard
Power Mirrors __|Standard ot Listed |Standard [Standard |Stendard Power Wit
e Not Availsble Not Avaiizble Not Availsble Not Available IStandard EDoartocle e e e
[Seats s — s — i Power Mirrors [Standard [Standard [Standard
posther Seats __(ootensl Zpens optonsl Sptons B Pourer Front Seats ot Avalable Not Avaiable [Standard
[cD Player [Standard Standard [Standard [Standard [Standard Leather Seats |Optional |optional IStandard
[Smartphone/MP3 Air Conditioning |Standard |Standard |Standard
player connection [Standard Standard IStandard Standard IStandard
part CD Player [Standard [Standard [Standard
[Standard Standard [Standard [Standard |Standard /MP3 player
Humber of Sests |5 seats 5 sests 5 seats S seats 5 seats —t [Standard [Standard [Standard
[Cargo Capacity |13 cubic fest 15.6 cubic fest 15.4 cubic fect 17.1 cubic fest (Not Listed)
Basic Warranty |36 / 36,000 miles 36/ 365,000 mies |36 / 36,000 miles |36 / 36,000 mils [36 7 36,000 mites Bluetooth [Standard [Standard [Standard
(Arvariabiiity of ; - ; . . Number of Seats 5 seats 8 seats 8 seats
2 T |pvaiable Available Avaiiable Available Available = - - -
Premium Colors Cargo Capacity [70.2 cubic feet 18.9 cubic fest 16.1 cubic feet
:glit:dlvn::rior Available Available Available Available Available Basic Warranty [36 / 36,000 miles [36 / 36,000 miles [36 / 36,000 milks
Availability of Premim |, b nvaiable nwvaiable
Colors
Awailability of Premi
ailability of Premium | eiatie nvaiable wvaiable

Figure A4. Screen Shot of the High-Comprehensiveness RA in the Recommendations Stage
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Appendix B

Measurement Iltems of the Dependent Variables I

Table B1. Measurement Items of the Dependent Variables

Construct Names Measurement Items (7-point scale) Sources
Perceived Complexity * Using this recommendation agent would take too much time. Thompson et al.
* Working with this recommendation agent seems so complicated; (1991)

it would be difficult to understand what is going on.

» Using this recommendation agent involves too much time doing
mechanical operations (e.g., data input).

+ It would take too long to learn how to use this recommendation
agent to make it worth the effort.

Perceived Usefulness » This recommendation agent provides good quality information for | Hassanein and Head
my online shopping task. (2007)

« This recommendation agent improves my performance in my
online shopping task.

» This recommendation agent increases my effectiveness for
shopping online.

« Overall, this recommendation agent is useful for online shopping.

Behavioral Intention to » Assuming | had access to this recommendation agent while Wang and Benbasat

Use an RA shopping online, | intend to use it. (2009)

+ Assuming | had access to this recommendation agent while
shopping online, | predict that | would use it.

» Assuming | had access to this recommendation agent while
shopping online, | plan to use it.
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Appendix C

Group Comparisons between Cognitive Versus Chronological Age I

Figure C1 shows the distribution of participants’ cognitive and chronological age. In this study, the average of participants’ chronological age
and cognitive age was 54.8 (SD: 18) and 43.8 (SD: 15.2) years, respectively.

20
80
70
60
50
40
30
20
10

0
20-30|30-40 | 40-50 | 50-60 | 60-70 | 70-80 | 80-90
Cognitive Age 85 21 41 71 44 10 1
Chronological Age| 38 50 15 33 69 59 9

Figure C1. Distribution of Participants’ Cognitive and Chronological Age

Ascanbe seen in Table C1, there is a positive association between chronological and cognitive age. Further, and as expected, when individuals
become older (> 60 chronological years), they tend to feel younger than their chronological age, with most individuals feeling they are 10 years
younger on average than their chronological age.

Table C1. Chronological Age Versus Cognitive Age

Cognitive Age

Chronological Age Group 20-30 30-40 40-50 50-60 60-70 70-80 80-90 Total
20-30 36 2 38
30-40 40 6 3 1 50
40-50 5 3 7 15
50-60 4 8 8 13 33
60-70 2 19 28 19 1 69
70-80 3 28 23 5 59
80-90 1 1 2 4 1 9
Total 85 21 41 7 44 10 1 273
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Appendix D

Loading and Cross Loading of Measures I

Table D1. Loading and Cross Loading of Measures

Bl COM PU
Behavioral Intention (BI1) 0.9621 -0.2566 0.8165
Behavioral Intention (BI2) 0.9785 -0.3042 0.8171
Behavioral Intention (BI3) 0.9771 -0.3074 0.8168
Complexity (COM1) -0.4084 0.7721 -0.3819
Complexity (COM2) -0.1665 0.9332 -0.1609
Complexity (COM3) -0.232 0.9212 -0.2057
Complexity (COM4) -0.2754 0.9255 -0.2766
Usefulness (PU1) 0.7629 -0.2868 0.9188
Usefulness (PU2) 0.7989 -0.2765 0.9456
Usefulness (PU3) 0.8002 -0.2294 0.9517
Usefulness (PU4) 0.8081 -0.2726 0.9586

Note: As cognitive age and RA comprehensiveness are single-item measures that results in loadings of 1.000, they were not

included in this analysis.

References

Hassanein, K., and Head, M. 2007. “Manipulating Perceived Social Presence through the Web Interface and its Impact on Attitude towards
Online Shopping,” International Journal of Human— Computer Studies (65:8), pp. 689-708.

Thompson, R. L., Higgins, C. A., and Howell, J. M. 1991. “Personal Computing,” MIS Quarterly (15:1), pp. 125-143.

Wang, W., and Benbasat, I. 2009. “Interactive Decision Aids for Consumer Decision Making in E-Commerce,” MIS Quarterly (33:2), pp.

293-320.

A6 MIS Quarterly Vol. 43 No. 1-Appendices/March 2019




